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PREFACE 

The youth are the future of every nation and the inheritors of the country tomorrow. 

This statement is true in every sense. When a country has a healthy population of young 

people, you will find that the country is making progress in terms of overall 

development and progress. A country with a highly aging population and a lower 

population of young people has to deal with a lot of problems that can slow down its 

growth. 

Entrepreneurship in any society is a sign of progress. IT entrepreneurship in the US has 

been the foundation of youth entrepreneurship and has produced stars and multi-

millionaires from Bill Gates, Steve Jobs, Sergy Brin and Google's Larry Page, among 

many others. There are similar stories in other countries. However, the need of the day 

is to create many more stars and make opportunities available for every young person to 

dream big and try their hand at entrepreneurship. 

Youth entrepreneurship has an impact on social, but also cultural and economic 

progress of society. Building an environment that supports creativity and provides 

opportunities for entrepreneurship requires the implementation of multifaceted 

strategies and engagement at all levels, including government, industry, political, social 

and educational sectors. 

The book focuses on how the young entrepreneurs who are below the age of 30 are 

working to pave the way for a better future and progressive societies around the world. 
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Preface

Academicians as well as students continuously confront the challenge
of identifying the major incidents that have shaped present-day India
as a country, its society, and its policies. This may in turn raise a
question while writing a book on the same topic for undergraduate
students: “What might a course on India responsibly omit or include?”
For example, if the focus is on political and economic challenges, to
what extent should the teacher prioritise the modern versus ancient
history of India? How are economic trade patterns shaping regional
diplomacy? Should the focus be more on the arts or local culture?
Every aspect of India merits examination in its full complexity.

This book is an attempt to address some of the basic concepts
that undergraduate students should know. Students pursuing
bachelor’s degrees in mass communication and journalism not only
need to be aware of the achievements that India has made in the
fields of technology, science, and media but also need to study the
sociocultural composition as well as the glorious past that makes this
country unique.

India is a country of diverse cultures, languages, and religions,
and its rich history has influenced its present in many ways. As a
result, understanding the complexities of Indian society is essential
for anyone wishing to communicate effectively about the country.
All scholars and students of media need to study and write about
contemporary India to gain a deeper understanding of its past, present,
and future and to share my insights with others.



This book has been written in a student-friendly manner and
with relevant matters as per the guidelines provided in the syllabus.
Therefore, no effort has been spared to make the subject matter as
per the current data and concisely supported with relevant examples.

This book has been supplemented with illustrations and
informative data within the chapters. Every effort has been made to
use simple and lucid language so that students belonging to various
regional and educational streams can comprehend the subject matter
without any difficulty.

Dr. Susmita Bala
Dr. Iram Rizvi
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Preface

This book ‘Communication Concepts: Theories, Models and
Practices’ is the result of collaborative efforts by a diverse group of
individuals who are passionate about communication theories and
practices. Each contributor has brought a unique perspective and
expertise to the table, and together we aimed to create a comprehensive
resource that would benefit anyone interested in the field of media
and communication with special emphasis on the students of BAJMC
studying in the first semester of GGSIP University.

In today’s fast-paced world, where information is readily
available, the ability to effectively communicate and convey messages
has become a crucial skill. Whether you are a media student or a
media practitioner, understanding communication theories and
practices is essential to succeed in your respective fields. This takes
us on a voyage where the resource gathering in itself becomes a
cumbersome task. This book has been planned to provide a one stop
solution where all the basics of communication related theory and
practical aspects can be covered in a beneficial manner.

The book provides an in-depth analysis of various communication
theories and practices, from traditional models to modern concepts.
All authors have attempted to break down complex ideas into easily
understandable terms, ensuring that even those new to the
communication field will find the content easily accessible.



As media and communication academics, we are fully aware of
the rapidly changing media landscape. Therefore, we have included
the latest trends and advancements, ensuring that readers are upgraded
with the latest developments in communication research and field.
We have also included case studies and real-world examples to provide
practical insights into how these theories and practices are applied in
the industry.

We would like to acknowledge the efforts of all those who
contributed to this book. Without the collective efforts, this project
would not have been possible. We hope that this book will serve as a
valuable resource for anyone interested in the field of media and
communication and inspire further research and discussion.

Dr. Ambrish Saxena
Dr. Manmeet Kaur
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from the Constitution

ofIndia.
There have been numerous
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Justice
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the idea ofthe "independence of judiciary"
a componentof the basic structure

of our Constirution.Very little,however, has been said and written about the human componentof the

office ofthe ChiefJustice
of India. Courtroom Na 1-2018and2019 attempts to understand the place

ofthe ChicfJusticeof India within the Court and uponthe Bench, not just
as the administratorin chief

ofthe Supreme Court, but also as an adjudicator ofdisputes
and protectorof the Constitution.With this

vision, the Delhi Metropolitan Education (DME)hasanalyzed all the
cases of2018

and 2019issued from

the Bench
ofthe Chief Justice of

Indiato understand his impact over the proceedings and the subjective

human componentthatplays
a role in the making of ajudgment.
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About the Book
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IV 

 

PREFACE 

Traditionally, Indian culture and food are inter-related. The diversity in Indian culture is 

reflected in the number of cuisines that India is offering. At present, there is a 

heightened interest in eating nutritious and healthy food. The consumers are also open 

to check out new cuisines. This has opened the new opportunities for food 

entrepreneurs. They are able to offer not only healthy eating options to the consumers 

but also tickles their taste buds. 

The present book has 32 case studies of Indian food entrepreneurs. Some of these 

entrepreneurs are already big brands, while few others are still looking for their moment 

of glory. The book traces the journey of these food entrepreneurs. It shows that it is not 

only important to offer the right set of food choices to the consumer, but it is equally 

important to have a good business sense to run a successful entrepreneurship venture. 
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IV 

 

PREFACE 

Traditionally, Indian culture and food are inter-related. The diversity in Indian culture is 

reflected in the number of cuisines that India is offering. At present, there is a 

heightened interest in eating nutritious and healthy food. The consumers are also open 

to check out new cuisines. This has opened the new opportunities for food 

entrepreneurs. 

They are able to offer not only healthy eating options to the consumers but also tickles 

their taste buds. The present book has 32 case studies of Indian food entrepreneurs. 

Some of these entrepreneurs are already big brands, while few others are still looking 

for their moment of glory. The book traces the journey of these food entrepreneurs. It 

shows that it is not only important to offer the right set of food choices to the consumer, 

but it is equally important to have a good business sense to run a successful 

entrepreneurship venture. 
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Preface

Whether we recognise it or not, design and graphics are essential
components of our daily life. Design is all around us, from the
commercials we see on the street to the logos on our favourite items.
However, the significance of good design extends far beyond aesthetic
considerations. It has the ability to convey messages, elicit emotions,
and even impact conduct. In a world where first impressions are
everything, it is critical to grasp design concepts and how to apply
them successfully.

This book takes an in-depth look into the world of design and
graphics. It covers everything from colour theory and typography to
advanced strategies for generating visually attractive content. The
book is presented in a straightforward and succinct style that makes
it accessible to novices while also delivering significant insights to
seasoned experts.

The practical approach to design is one of the book’s standout
aspects. Rather than simply addressing theory, the book includes
hands-on activities and real-world examples to help readers put what
they’ve learned into practice. This book includes something for
everyone, whether you are a graphic designer, a web designer, or
just someone who wants to enhance their visual communication
abilities.



Finally, this book stresses the significance of sustainable and
moral design principles. Designers must take into account how
their work will affect society and the environment since design has
the potential to change the world around us. The book offers
instructions on how to produce designs that are both attractive and
ethical.

In conclusion, everyone interested in design and graphics will
find this book essential. It covers everything from the fundamentals
to the most recent trends and technology, with an emphasis on ethical
and sustainable design practices. Readers will develop the skills and
knowledge they need to produce outstanding visual material that
communicates effectively and responsibly via practical exercises and
real-world examples.

Prof. Ashish Chatterjee
Prof. Ambrish Saxena
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Preface

The book ‘Human Values and Ethics: Shaping the Professionals’ is
an endeavour to put forth the ideas of values, morals and integrity
which help the students give a better direction to their being in every
facet of their lives. The book is designed specifically for the students
who have chosen the fields of media and journalism. It thus aims to
inculcate in the students the ideas of what constitutes a better and
considerate individual and shine brightly in their professional domains.

The first focus of the book is on making humane individuals
who value their own lives and live out their lives based on principles
of human values, ethics and morals. To make their understanding
relevant to their chosen field of profession, relevant theories and
examples have been incorporated.

The second aim of the book is to inculcate the appropriate
principles to become professionals with the highest quality of conduct
and professional integrity. The focus is not only the personal
development of the self but including the ideas of common-good and
that of the organization as a principal facet of such a development.

Keeping in mind that the book is designed for journalism and
media students, who take the significant onus of shaping the public
opinion, the book facilitates the ideas of brotherhood, peace and
universal harmony. The idea of a self that is an integral part of the



larger society and world is a dominant and ever-present theme of the
book.

The book aims to provide the students with relevant ideas,
examples and inferences of how each and every individual is part of
a larger whole, and how being a better person, we not only do better
for our own selves, but by inculcating the values, ethics, morals and
principles of integrity, we make our families, societies, countries,
world and nature a better and happier place.

Dr. Susmita Bala
Dr. Anupama Ghosh
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Management Process and Organizational Behaviour,
Business Mathematics, Financial Accounting and Analysis, Business
Economics, and Computer Applications.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two-and-a-half units that includes Management
Process and Organizational Behaviour, Business Mathematics,
Financial Accounting and Analysis whereas, Part II covers other
half of the Financial Accounting and Analysis. It also includes Business
Economics, and Computer Applications. Unit such as Management
Process and Organizational Behaviour will help students
understandboth individual and group behaviour in workplaces. The
book covers Math utilized by business undertakings to record and
oversee business tasks and the basic understanding of computer
applications as well.



(vi)

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
Dr. Poorva Ranjan
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Management Process and Organizational Behaviour,
Business Mathematics, Financial Accounting and Analysis, Business
Economics, and Computer Applications.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two-and-a-half units that includes Management
Process and Organizational Behaviour, Business Mathematics,
Financial Accounting and Analysis whereas, Part II covers other
half of the Financial Accounting and Analysis. It also includes Business
Economics, and Computer Applications. Unit such as Management
Process and Organizational Behaviour will help students
understandboth individual and group behaviour in workplaces. The
book covers Math utilized by business undertakings to record and
oversee business tasks and the basic understanding of computer
applications as well.



(vi)

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
Dr. Poorva Ranjan
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statistical, mathematical, or numerical analysis of data gathered
through surveys, questionnaires, and polls, as well as the use of
computing methods to manipulate previously acquired statistical data.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.



These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Business Environment, Business Communication, Cost
Accounting, E-Commerce, and Quantitative Techniques.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two and half units that includes Business
Environment, Business Communication, Cost Accounting, whereas,
Part II covers other half of the Cost Accounting, and also includes
E-Commerce, and Quantitative Techniques. Units such as Cost
accounting will help students to understand the reporting and analysis
of a company’s cost structure and the methods adopt by organisations
to buy and sell goods and services online. Also, the qualitative
techniques that emphasise the use of objective measures and the
statistical, mathematical, or numerical analysis of data gathered
through surveys, questionnaires, and polls, as well as the use of
computing methods to manipulate previously acquired statistical data.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.



These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.
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