30 UNDER 30

YOUNG ENTREPRENEURS OF INDIA
Case Bank

Young Minds Paving the Way to Success

Prof. (Dr.) Ravikant Swami
Editors: Prof. (Dr.) Poorva Ranjan
Ms. Priyanshi Jain

PUBLISHING HOUSE



30 Under 30 Young
Entrepreneurs of India
Case Bank

Young Minds Paving the Way to Success

PUBLISHING HOUSE

India | UAE | Nigeria | Uzbekistan | Montenegro | Iraq |
Egypt | Thailand | Uganda | Philippines | Indonesia

www.empyrealpublishinghouse.com



30 Under 30 Young
Entrepreneurs of India
Case Bank

Young Minds Paving the Way to Success

Edited By:

Prof. (Dr.) Ravikant Swami
Prof. (Dr.) Poorva Ranjan
Ms. Priyanshi Jain



First Impression: April 2023

30 Under 30 Young Entrepreneurs of India

Case Bank
Young Minds Paving the Way to Success

ISBN: 978-93-93810-49-6

Rs. 1000/- ($80)

No part of the book may be printed, copied, stored, retrieved, duplicated and reproduced
in any form without the written permission of the editor/publisher.

DISCLAIMER

Information contained in this book has been published by Empyreal Publishing House
and has been obtained by the editors from sources believed to be reliable and correct to
the best of their knowledge. The authors are solely responsible for the contents of the
articles compiled in this book. Responsibility of authenticity of the work or the
concepts/views presented by the authors through this book shall lie with the authors and
the publisher has no role or claim or any responsibility in this regard. Errors, if any, are
purely unintentional and readers are requested to communicate such error to the author
to avoid discrepancies in future.

Published by:
Empyreal Publishing House



PREFACE

The youth are the future of every nation and the inheritors of the country tomorrow.
This statement is true in every sense. When a country has a healthy population of young
people, you will find that the country is making progress in terms of overall
development and progress. A country with a highly aging population and a lower
population of young people has to deal with a lot of problems that can slow down its

growth.

Entrepreneurship in any society is a sign of progress. IT entrepreneurship in the US has
been the foundation of youth entrepreneurship and has produced stars and multi-
millionaires from Bill Gates, Steve Jobs, Sergy Brin and Google's Larry Page, among
many others. There are similar stories in other countries. However, the need of the day
is to create many more stars and make opportunities available for every young person to

dream big and try their hand at entrepreneurship.

Youth entrepreneurship has an impact on social, but also cultural and economic
progress of society. Building an environment that supports creativity and provides
opportunities for entrepreneurship requires the implementation of multifaceted
strategies and engagement at all levels, including government, industry, political, social

and educational sectors.

The book focuses on how the young entrepreneurs who are below the age of 30 are

working to pave the way for a better future and progressive societies around the world.
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30 UNDER 30

YOUNG ENTREPRENEURS OF INDIA
Case Bank

Entrepreneurship is the s)mmoﬁon of innovation by identifying opportunities and creating new ventures. The purpose of
entrepreneurship is to fulfill the unsatisfied needs of society, thereby promoting sustainable growth of the economy. It has

been found that entrepreneurial activities are directly related to the level of economic growth of the country.

There has been a consensus around the world that Entrepreneurship as a career option has been gaining massive attention
and growth. People today are keener to start a new venture and be their own boss. This is especially true for young people

who are below 30 years of age and exploring various avenues available o them.

The book discusses the journey of the fop 30 entrepreneurs who are under 30 years of age and have dedicated their life to
entrepreneurship. The book highlights the work, products, and journey of these young entrepreneurs which is not just
amazing but inspiring foo. The book is o valuable asset for budding entrepreneurs and future entrepreneurs who wish to
create their own ventures.

Dr Ravikant Swami has a decorated and diverse educational background—a PhD in Management, MBA
and Bachelors in Economics from prestigious universities in India, and certifications and trainings from B-
schools |ike IIM Bangalore, IIM Calcutta and IIFT New Delhi. Dr Swami has an electic list of subjects at his
command that credit him with the excellence of a mulfi-variate teuching1 style. He has published numerous
research papers and supervised PhD thesis, dissertations at MPhil as well as MBA levels. He is the honorary
director at Delhi Metropolitan Education and leads the management school with his guidance and
inspiring sfyle of feaching. He motivates a team of remarkable faculty to practise better teaching and
uss“rg better earning outcomes. His visionary attitude helps drive the institute a step closer to its mission
eachday.

Dr Poorva Ranjan is a professor and head of DME Management School. She is a PhD in Retail Marketing
Management and MBA in International Business Management from Devi Ahilya Vishwavidyalaya, Indore
[DAW?I. She is also a certified POSH (Prevention of Sexual Harrasment) frainer. She works closely with
B students for skill enhancement purposes in various areas like Digital Marketing, Microsoft 365 Tools,
@ Entreprensurship Development, Cyber Security and Google Tools, to name a few. A Google certified digital
J marketer, she specialises in Social Media Marketing and Content Development. Her areas of work/
teaching and research are Digital Marketing, Entrepreneurship Development, Mentoring, Retail
Management and Skill-building.

Ms. Priyanshi Jain is currently working as an Assistant Professor in the School of Management, DME, under
Guru Gobind Singh Indraprastha University. She earned her bachelor's degree (B. Com. Hons.) and
master's degree (M. Com) from the University of Delhi and qualified for the NTA NET in Commerce. With a
keen interest in teaching and research, she has been a part of Teach for India and various research projects.
She has also cleared various NCFM modules. Ms. Jain has been selected as a Leader of Tomorrow and had
the opportunity to be a part of the St. Gallen Symposium, Switzerland.

Her key areas of research and academic interest include Finance, International Business and
Entrepreneurship. She believes in the overall development of students, providing them with guidance and

mofivating them to excel in all aspects of life.

9" 789393 " 810496




Advertising
- Gender

and
Social Media

Edited by
Dr Kiran Bala
Dr Ritika Saxena



l
!

ADVERTISING, GENDER
AND
SOCIAL MEDIA

Edited by
Dr Kiran Bala
Dr Ritika Saxena

KANISHKA PUBLISHERS, DISTRIBUTORS
NEW DELHI 110002



KANISHKA PUBLISHERS, DISTRIBUTORS
4697/5-21A, Ansari Road, Daryaganj
New Delhi -110 002

Phones : 2327 0497, 2328 8285
Fax : 011-2328 8285

E-mail : kanishka_publishing@yahoo.co.in

Advertising, Gender and Social Media

First Published 2022
© Editors

ISBN 978-93-91450—47-2

PRINTED 1

IND]
Pubhsh A

b /
g697/° 1 } M::sc,iaar? ?{aChdeVa for Kanishka Publishers, Dlsmbutorst
} S“nSh,m aph]cs Dcitharyagan]; NeW Delhl"llo OO ’ YP u i

and Printed at Rajdhani Printer 5, D




Contents

Foreword 12
Acknowledgement vii
Preface Xi
I
ADVERTISING
AND
BRANDING

1. The Effectiveness of Story Narrative in Television Advertising
with Reference to Psychographics in Viewers of Kolkata

Jyotirmay Deb 3

2. Consumer Buying Behaviour towards Apparel Brands:
Advertisements and their Effects on Consumers
Yukta Prakash 29

3. Communication and Representational Trends in Condom
Television Commercials: A Study of Indian Brands
Yashika Aggarwal 45

II
WOMEN
AND
THIRD GENDER

4. The Delineation of Women in Media Coverage
through Newspaper Extracts

Moumita De Das 65




(xvi)

The Role of Gender in Women Healthcare Communication:

A Study of a Primary Healthcare Center in Nagaur (Raj asthan)
Ritika Choudhary and Dr Suman Kumari 87

Coming Out of the Closet: Emerging Third Gender 'Hero' of the
Popular Hindi Films—Analysing New Narrative

Mihika Sengupta and Prof. (Dr) Maithili Ganjoo

An Ode to Rainbow-LGBTQ Rights
Moumita De Das and Shatakshi Ganguly

111
SOCIAL MEDIA TOOLS

Social Media: The Tool for CAA+NRC Protests and
Social Justice

Aashish K. Shrivastava

99

115

135
A Study of Role of Social Media Influencers on Product
Consumption Pattern of College Students
Priyanshi Mehrotra 161

1V
EDUCATION, HEALTH
AND
POLITICS

Mahatma Gandhi's Contributio
Political History of India

Dr Zakia Tasmin Rahman

10. n in Changing the

173
11. Board Examinations and the Concept of Pariksha Pe Charcha:
A Study
Dr Krishna Pandey 199
List of Contributors

209
Index 512



Aisaint 0 GGIUP Unwersty Wew Onty
Aoprovet by Bar Councd of nda

About Delhi Metropolitan Education

Delhi Metropolitan Education (DME) is an ‘A’ grade premier educational
institute affiliated to Guru Gobind Singh Indraprastha University, New Delhi
and approved by Bar Council of India. The institute offers state of the art
infrastructure with strong academic facilities to provide a dynamic and
clinical grounding for success. DME offers course in Law, Journalism
and Management.

< 750

ISBN 978-93-91450-47-2

KANISHKA

KANISHKA PUBLISHERS, DISTRIBUTORS

4697/ 5-21A, ANSARI ROAD,DARYA GANJ, NEW DELHI-110002
PHONES: 23270497, 23288285 FAX: 23288285
E-mail: kanishka_publishing @yahoo.co.in

AN78939 10350472



Agro-Entrepreneurship

Startup in India
Case Bank

Envisioning Innovative Future for Indian Agriculture

Prof. (Dr.) Ravikant Swami
Editors: Prof. (Dr.) Poorva Ranjan
Dr. Khushbu Khurana

ek, NEX

S

nﬂW(EN
ol U B |




Agro - Entrepreneurship
Startup 1 India
Case Bank

Envisioning Innovative Future for Indian Agriculture

. &' >
W &zy\d%nz;-.. N —
B A NARAY <2 A
Do AN A B
AN A G — |\l
) . ’ __J

PUBLICATIONS
India | UAE | Nigeria | Uzbekistan | Montenegro | Iraq |
Egypt | Thailand | Uganda | Philippines | Indonesia

www.nexgenpublication.com



Agro - Entrepreneurship
Startup 1n India
Case Bank

Envisioning Innovative Future for Indian Agriculture

Edited By:

Prof. (Dr.) Ravikant Swami
Prof. (Dr.) Poorva Ranjan
Dr. Khushbu Khurana



First Impression: April 2023

Agro - Entrepreneurship Startup in India

Case Bank
Envisioning Innovative Future for Indian Agriculture

ISBN: 978-81-963113-6-0

Rs. 1000/- ($80)

No part of the book may be printed, copied, stored, retrieved, duplicated and reproduced
in any form without the written permission of the editor/publisher.

DISCLAIMER

Information contained in this book has been published by Nex Gen Publications and has
been obtained by the editors from sources believed to be reliable and correct to the best
of their knowledge. The authors are solely responsible for the contents of the articles
compiled in this book. Responsibility of authenticity of the work or the concepts/views
presented by the authors through this book shall lie with the authors and the publisher
has no role or claim or any responsibility in this regard. Errors, if any, are purely
unintentional and readers are requested to communicate such error to the author to avoid
discrepancies in future.

Published by:
Nex Gen Publications



ACKNOWLEDGEMENT

Sh. Vipin Sahni, Mrs. Kiran Sahni and Mr. Aman Sahni, for their patronage;
Honorable Justice (former) Bhanwar Singh, for his tireless mentoring;

The Director, DME, for his infinite support and encouragement;

The Head of Department, DME Management School for her valuable opinions;

To the faculty contributors of Management School, for their analysis and elaboration;

To the students of Centre for Management Research for their continued collaboration

and dedication;

To the publisher, for seamless coordination.

Ravikant Swami
Poorva Ranjan
Khushbu Khurana



Table of Contents

Preface
Acknowledgement
About the Contributors
Table of Contents
Sr. No. Title of the Chapter
1 S FARMS INDIA: AN ONLINE WEB APPLICATION FOR
FARMERS

Prof. (Dr.) Ravi Kant Swami and Deepali Sharma

KHETIGAADI: THE WORLD’S FIRST PLATFORM WHERE ONE
CAN BUY, SELL, RENT, COMPARE, AND REVIEW TRACTORS
AND FARM MACHINERY

Prof. (Dr.) Poorva Ranjan and Deepali Sharma

FARM 2 FARM: GROWS MICROGREENS FREE FROM
PESTICIDES, HERBICIDES, AND CHEMICALS

Dr. Shuchi Goel and Deepali Shama

CRO FARM: THE PLATFORM HAS OVER 10,000 FARMERS ON
ITS NETWORK

Dr. Shalini Gautam and Deepali Sharma

BOMBAY HEMP COMPANY: RESEARCH AND PROMOTE
INDUSTRIAL HEMP

Dr. Rashmi Chawla and Deepali Sharma

AARAV UNMANNED SYSTEMS: DRONE STARTUP THAT
MANUFACTURES UNMANNED AERIAL VEHICLES

Dr. Pooja Sharma and Deepali Sharma

AIBONO: FARMING- RELATED INTELLIGENCE,
TECHNOLOGY, EXPERTISE, AND GADGETS TO FARMERS

Dr. Navya Jain and Deepali Sharma

AGRICXLAB: ASSESS THE QUALITY OF AGRI-PRODUCE
THROUGH ITS MOBILE APP

Dr. Khushbu Khurana and Deepali Sharma

v

VI-IX
X -XII

Page No.
1-4

9-12

13-16

17-20

21-24

25-28

29 -33



10

11

12

13

14

15

16

17

18

19

CROPIN: BUSINESS INTELLIGENCE ACROSS RURAL INDIA
Ms. Pooja Tripathi and Deepali Sharma

FASAL: AI-POWERED PLATFORM FOR THE AGRICULTURAL
ECOSYSTEM

Ms. Roli Wadhwa and Deepali Sharma

GOLD FARM: MOBILE APP TO PROVIDE AGRICULTURE
FARM EQUIPMENT’S THROUGH BOOKING FROM AGENTS

Ms. Shanu Jain and Deepali Sharma
NINJA CART: AGRICULTURE SUPPLY CHAIN COMPANY
Mr. Bhupinder Singh and Deepali Sharma

WAY COOL: FOOD DISTRIBUTION COMPANY THAT HAS
NETWORK OF 35,000 FARMERS

Mr. Swaraj Manchanda and Deepali Sharma

INTELLO LABS: QUALITY ASSESSMENT OF FOOD
COMMODITIES USING COMPUTER VISION AND AL

Ms. Priyanshi Jain and Deepali Sharma

AGROWAVE: AGRI TECH COMPANY THAT AIMS AT HELPING
FARMERS

Ms. Shirly Rex and Deepali Sharma
BHARATAGRI: PERSONALIZED SERVICE FOR FARMERS
Prof. Dr. Ravikant Swami and Lavanya Bhardwaj

BIGHAAT: AGRI INPUT AND DIGITAL MARKETPLACE FOR
FARMERS

Prof. Dr. Poorva Ranjan and Lavanya Bhardwaj
BIJAK: AGRI COMMODITIES EXCHANGE PLATFORM
Dr. Shuchi Goel and Lavanya Bhardwaj

CLOVER VENTURES: FARM NETWORKS IN KARNATAKA,
TELANGANA, AND ANDHRA PRADESH

Dr. Shalini Gautam and Lavanya Bhardwaj

34 -36

37-41

42— 45

46 — 49

50-54

55-58

59 -61

62 — 65

66 — 69

70-173

7417

Xl



20

21

22

23

24

25

26

27

28

29

30

ERGOS: FACILITATES STORAGE FOR FOOD GRAINS AND
PROVIDES DIGITIZED SOLUTIONS

Dr. Rashmi Chawla and Lavanya Bhardwaj

FRESHOKARTZ: ECOMMERCE MARKETPLACE FOR FARM-
FRESH PRODUCE

Dr. Pooja Sharma and Lavanya Bhardwaj
DEHAAT: GOING THE WHOLE STACK
Dr. Navya Jain and Lavanya Bhardwaj

OTIPY: PLATFORM HELPING FARMERS DELIVER FRESH
PRODUCE TO CONSUMERS

Ms. Shirly Rex and Lavanya Bhardwaj

APNA GODAM: POST-HARVEST SOLUTION COMPANY
Ms. Pooja Tripathi and Lavanya Bhardwaj

RESHAMANDI: SPINNING THE YARN

Ms. Roli Wadhwa and Lavanya Bhardwaj

VEGROW: A FRUITFUL PROPOSITION

Ms. Shanu Jain and Lavanya Bhardwaj

FYLLO: PRECISION AGRICULTURE SOLUTIONS FOR FARMERS
Mr. Bhupinder Singh and Lavanya Bhardwaj

ABSOLUTE: PRECISION TECHNOLOGY

Mr. Swaraj Manchanda and Lavanya Bhardwaj

MERAKISAN: ONLINE MARKETPLACE FOR A WIDE RANGE
OF FRESHLY PRODUCED FARM PRODUCTS

Ms. Priyanshi Jain and Lavanya Bhardwaj
AGROSTAR: DIRECT TO FARMERS
Dr. Khushbu Khurana and Ms. Lavanya Bhardwaj

REFERENCES

78 — 81

82 -84

8588

89-92

93 -96

97-99

100 - 102

103 - 105

106 — 109

110-112

113 -115

116 - 118

Wl



Agro-Entrepreneurship

Startup in India
Case Bank

Agriculture is one of the most integral sectors which contribute almost 20% of the national GDP. Creation of the sustainable
livelihood, especially in the times of pandemic has posed a major challenge for the rural economy. Entrepreneurial
opportunities especially in and uroumr the agriculture sector creates sustainable livelihood also ensuring employment
opportunities for the local people.

The book honors the entrepreneurs who are working in the agriculture sector discussing the opportunities identified by them,
challenges faced by them and their journey in the creation of their venture. The book will serve as o guide fo the
entrepreneurs working in the agriculture domain or wishes o be a part of the same. Involvement of the youth in contribufing
towards the agriculture domain is integral for the economic growth of the country.

Dr Ravikant Swami has a decorated and diverse educational background - a PhD in Management, MBA
and Bachelors in Economics from prestigious universities in India, and certifications and trainings from B-
W schools like [1M Bangalore, [IM Calcutta and IIFT New Delhi. Dr Swami has an electic list of subjects af his

o]  command that credit him with the excellence of a multi-variate teaching style. He has published numerous
research papers and supervised PhD thesis, dissertations at MPhil as well as MBA levels. He is the hanorary
director at Delhi Metropolitan Education and leads the management school with his guidance and
inspiring style of teaching. He motivates a team of remarkable faculty fo practise better teaching and
ussarg better earning outcomes. His visionary attitude helps drive the institute a step closer to ifs mission
each day.

Dr Poorva Ranjan is a professor and head of DME Management School. She is a PhD in Retail Marketing
Management and MBA in International Business Management from Devi Ahilya Vishwavidyalaya, Indore
[DAVV]. She is also a certified POSH (Prevention of Sexual Harrasment) trainer. She works closely with
B students for skill enhancement purposes in various areas like Digital Marketing, Microsoft 365 Tools,

@ Entrepreneurship Development, Cyber Security and Google Toels, o name a few. A Google certified digital
marketer, she specialises in Social Media Marketing and Content Development. Her areas of work/
teaching and research are Digital Marketing, Entrepreneurship Development, Mentoring, Retail
Management and Skill-building.

Dr Khushbu Khurana is currently working as an Assistant Professor at DME Management School offiliated
with Guru Gobind Singh Indraprastha University. She has done her PhD in Organisational Behaviour and
Human Resource Management from Jaypee Business School, JIIT University, Noida. She has worked on
the emﬁloyubility skills of engineering students. She has been awarded UGC-NET- Junior Research
Fellowship in the year 2016. Dr Khushbu Khurana has presented papers at national and international
| conferences and has research publications in ABDC and Scopus indexed journals. She is presently working
on the topics of Employability Skills, Green HRM, Employee Experience, and Research Mofivation. Her
areas of work/ teaching and research are Organisational Behaviour and HRM. She has gained experience

in teaching and research as well as has three years of industry experience.
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Preface

Academicians as well as students continuously confront the challenge
of identifying the major incidents that have shaped present-day India
as a country, its society, and its policies. This may in turn raise a
question while writing a book on the same topic for undergraduate
students: “What might a course on India responsibly omit or include?”
For example, if the focus is on political and economic challenges, to
what extent should the teacher prioritise the modern versus ancient
history of India? How are economic trade patterns shaping regional
diplomacy? Should the focus be more on the arts or local culture?
Every aspect of India merits examination in its full complexity.

This book is an attempt to address some of the basic concepts
that undergraduate students should know. Students pursuing
bachelor’s degrees in mass communication and journalism not only
need to be aware of the achievements that India has made in the
fields of technology, science, and media but also need to study the
sociocultural composition as well as the glorious past that makes this
country unique.

India is a country of diverse cultures, languages, and religions,
and its rich history has influenced its present in many ways. As a
result, understanding the complexities of Indian society is essential
for anyone wishing to communicate effectively about the country.
All scholars and students of media need to study and write about
contemporary India to gain a deeper understanding of its past, present,
and future and to share my insights with others.



(vi)

This book has been written in a student-friendly manner and
with relevant matters as per the guidelines provided in the syllabus.
Therefore, no effort has been spared to make the subject matter as
per the current data and concisely supported with relevant examples.

This book has been supplemented with illustrations and
informative data within the chapters. Every effort has been made to
use simple and lucid language so that students belonging to various
regional and educational streams can comprehend the subject matter
without any difficulty.

Dr. Susmita Bala
Dr. Iram Rizvi
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Preface

This book ‘Communication Concepts: Theories, Models and
Practices’ is the result of collaborative efforts by a diverse group of
individuals who are passionate about communication theories and
practices. Each contributor has brought a unique perspective and
expertise to the table, and together we aimed to create a comprehensive
resource that would benefit anyone interested in the field of media
and communication with special emphasis on the students of BAJMC
studying in the first semester of GGSIP University.

In today’s fast-paced world, where information is readily
available, the ability to effectively communicate and convey messages
has become a crucial skill. Whether you are a media student or a
media practitioner, understanding communication theories and
practices is essential to succeed in your respective fields. This takes
us on a voyage where the resource gathering in itself becomes a
cumbersome task. This book has been planned to provide a one stop
solution where all the basics of communication related theory and
practical aspects can be covered in a beneficial manner.

The book provides an in-depth analysis of various communication
theories and practices, from traditional models to modern concepts.
All authors have attempted to break down complex ideas into easily
understandable terms, ensuring that even those new to the
communication field will find the content easily accessible.



(vi)

As media and communication academics, we are fully aware of
the rapidly changing media landscape. Therefore, we have included
the latest trends and advancements, ensuring that readers are upgraded
with the latest developments in communication research and field.
We have also included case studies and real-world examples to provide
practical insights into how these theories and practices are applied in
the industry.

We would like to acknowledge the efforts of all those who
contributed to this book. Without the collective efforts, this project
would not have been possible. We hope that this book will serve as a
valuable resource for anyone interested in the field of media and
communication and inspire further research and discussion.

Dr. Ambrish Saxena
Dr. Manmeet Kaur
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‘The position of the Chief Justice of India is not only one of the most coveted in the Parliamentary and
democratic government structure of our nation state, but also, in fact, an institution in its own tighe. It is
an office which derives its authority directly from the Constitution of India. There have been numerous

discussions across the legal history of our country contemplating the appointment and stature of the Chief
Justice of India symbolizing the idea of the “independence of judiciary,” a componenit of the basic structure
of our Constitution. Very little, however, has been said and written about the human component of the
office of the Chief Justice of India, Courtroom No. 1—2018 and 2019 attempts to understand the place
of the Chief Justice of India within the Court and upon the Bench, not just as the administrator in chief
of the Supreme Court, but also as an adjudicator of disputes and protector of the Constitution, With this
vision, the Delhi Metropolitan Education (DME) has analyzed all the cases of 2018 and 2019 issued from
the Bench of the Chief Justice of India to understand his impact over the proceedings and the subjective
human component that plays a role in the making of a judgment.

JUSTICE BHANWAR SINGH, Honorary Chairman of the Tribunal of
Arbitration, Dr. Ram Manohar Lohia National Law University, Lucknow,

and former Judge of the Allahabad High Court, was born on 1 February 1945

in Meerut District. He completed his LL.B. (1967) and LLM. (1969) from
Meerut College, Meerut (UP). He stood first in LL.M. He was appointed as the :
Additional District and Sessions Judge in the UP Higher Judicial Service Cadre b
in December 1979, and later as the Registrar General of the Supreme Courtof
India. In November 1994, he was appointed as the District and Sessions Judge -
and continued in that post until 1998. Elevated as Judge of the Allahabad High
Court in March 1999, Justice Singh continued to preside over the High Court Bench at Lucknow until
January 2007. He was appointed as the President of the UP State Consumer Commission, Lucknow,and -
later as the Chairman of the UP Judicial Training & Research Institute, Lucknow. Justice Singh is
associated with the Sunshine Educational & Development Society, Greater Noida, as s Director C

Price INR 700 US $9.70
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This book is an output of the research work done under the tutelage of
“Center for Sustainable Development” at the DME Management School, a
unit of Delhi Metropolitan Education (DME). This stream of work is a maiden
attempt by the faculty members teaching a spectrum of functional areas
and with a broad range of academic background, training and teaching
experience. The function-wise handling and then the amalgamation of
these functional aspects of sustainability is the hallmark of this book.

The book chapters present the thus far much debated issue of 'sustainable
development' in a hitherto unexplored manner. The approach adopted by
the authors is unique firstly because it a multi-functional contribution
towards sustainable development in the functional areas belonging to
General Management, Economics, Human Resources, Finance, Marketing
& Operations Management. secondly, the clichéd critical stance against
sustainability, particularly in the context of India, has not been
unnecessarily over emphasized. Rather, contours of this text have focused
on the varied aspects of sustainable development and the solution of the
“non-sustainable economic development”. Thirdly, the focus
“Impossible” attitude about sustainability and
lity can be made a reality.
d by the authors across

problem of
has been to shed away the
considering the avenues of how sustainabi

Fourthly, the application aspect has been emphasize
allthe functional areas of management.

The chapters of this book are woven around the seventeen Sustainable

Development Goals with a view to providing solutions in each of the
functional areas of management. From the perspective of the management
thinkers, all problems on this earth can be solved through better

management.
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PREFACE

Traditionally, Indian culture and food are inter-related. The diversity in Indian culture is
reflected in the number of cuisines that India is offering. At present, there is a
heightened interest in eating nutritious and healthy food. The consumers are also open
to check out new cuisines. This has opened the new opportunities for food
entrepreneurs. They are able to offer not only healthy eating options to the consumers

but also tickles their taste buds.

The present book has 32 case studies of Indian food entrepreneurs. Some of these
entrepreneurs are already big brands, while few others are still looking for their moment
of glory. The book traces the journey of these food entrepreneurs. It shows that it is not
only important to offer the right set of food choices to the consumer, but it is equally

important to have a good business sense to run a successful entrepreneurship venture.
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opportunities for food entrepreneurs, but navigating the complexities of the industry can be daunting. This book
provides a comprehensive roadmap for building a successful food business from the ground up.

Drawing on their own experience as food entrepreneurs in India, os well as insights from experts in the field, the
authors provide practical advice and real-world examples that will inspire and inform entrepreneurs at every stage of
the journey. From identifying market opportunities and developing a winning product to Emnding and marketing,
this book covers all the key aspects of building a successful food business in India.

Food Entrepreneurship Start-Up in India is an invaluable resource for anyone committed to building a successful and
socially responsible food business in one of the world’s most exciting and dynamic markets.
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PREFACE

Traditionally, Indian culture and food are inter-related. The diversity in Indian culture is
reflected in the number of cuisines that India is offering. At present, there is a
heightened interest in eating nutritious and healthy food. The consumers are also open
to check out new cuisines. This has opened the new opportunities for food

entrepreneurs.

They are able to offer not only healthy eating options to the consumers but also tickles
their taste buds. The present book has 32 case studies of Indian food entrepreneurs.
Some of these entrepreneurs are already big brands, while few others are still looking
for their moment of glory. The book traces the journey of these food entrepreneurs. It
shows that it is not only important to offer the right set of food choices to the consumer,
but it is equally important to have a good business sense to run a successful

entrepreneurship venture.
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Food Entrepreneurship

Startup in India
Case Bank I1

The Indian culture is rooted in their food. The Indian food habits are unique, not only in their faste but also in their
cooking methods. It reflects the complexities of Indian culture. The diversity in Indian culture, in ferms of religion,
ethnicity, language, castes, etc, gets reflected in the diverse culinary skills and food consumption. Our festivals,
occasions, and rituals, all are associated with different types of foods. With the advent of globalization, Indians have
accepted various food items from across the globe and “Indianized” them in their unique way.

The present book is a collection of various food entrepreneurs which have developed in the country. These
enfrepreneurs range from organic fea, teas with an infusion of flowers and real fruits, nutritious snacks, authentic
flavors, and healthy beverages fo indulgent meals, o variety of samosas, restaurant brand curators, quick and
convenient Indian food, and delicious beers. The present book shows the journey of thirty-two food entrepreneurs and
the challenges faced by them. Some of the food entrepreneurs are already big brands and some are taking baby steps
toward success. The book will be invaluable for not only for food entrepreneurs but also for entrepreneurs, in general.
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MBA and Bachelors in Economics from prestigious universities in India, and certifications and
trainings from B-schools like IIM Bangalore, [IM Calcutta and IIFT New Delhi. Dr Swami has an electic
list of subjects at his command that credit him with the excellence of a multi-variate teaching style. He
has published numerous research papers and supervised PhD thesis, dissertations at MPhil as well as
MBA levels. He is the honorary director at Delhi Metropolitan Education and leads the management
school with his guidance and inspiring style of teaching. He motivates a team of remarkable faculty to
practise better teaching and assure better earning outcomes. His visionary aftitude helps drive the
institute a step closer fo its mission each day.

Dr Poorva Ranjan is a professor and head of DME Management School. She is @ PhD in Retail
Marketing Management and MBA in International Business Management from Devi Ahilya
Vishwavidyalaya, Indore [DAVV]. She is also a cerfified POSH (Prevention of Sexval Harrasment)
trainer. She works closely with students for skill enhancement purposes in various areas like Digital
Marketing, Microsoft 365 Tools, Entrepreneurship Development, Cyber Security and Google Tools, to
name a few. A Google certified digital marketer, she specialises in Social Media Marketing and
Content Development. Her areas of work/ teaching and research are Digital Marketing,
Entrepreneurship Development, Mentoring, Refail Management and Skill-building.

Dr Shalini Gautam works as an associate professor in Delhi Metropolitan Education, GGSIPU. She
has been working in academia for more than ten years. Prior to this, she has corporate experience of
twelve yearsin the financial sector.




'0 iy ".
Sl -):’,—’?
;i."i

a8

FUTURE

| EDUCATION

EDITOR
Prof. Upendra Padhi




Future of Media
Education

Edited by
Prof. Upendra Padhi



ADVISOR:
Shri Bhartruhari Mahtab
MP Lok Sabha & Editor, Prajatantra

PATRONS:
Prof. Sunil Kanta Behera
Former Professor of Eminence, Central University, Tezpur, Assam

Prof. B.P. Sanjay
Professor, Manipal Institufe of Communication, MAHE

Prof. Sudhir Gavane
Former Vice-Chancellor, YCMOU & MGMU , Maharashtra

Prof. N. Usharani
Former Professor, Dept. of Communication & Journalism,

University of Mysore

CONCLAVE CHAIRMAN:

Prof. Upendra Padhi
Director. Institute of Media Studies, Utkal University, Vani Vihar

CONCLAVE CONVENOR:

Shri Manoranjan Panda,
Assistant Professor, Dept. of J&MC, Institute of Media Studies

EDITOR
Prof. Upendra Padhi

EDITORIAL BOARD
Prof. Sunil Kanta Behera
Dr. Sunayan Bhattacharjee
Shri Manoranjan Panda

COVER
Bhagyalaxmi Beura

Copyright © 2021, Institute of Media Studies (IMS). All rights reserved.
Printed and published by Prof Upendra Padhi, Conclave Chairman

ISBN: 978-93-5578-195-6



CONTENTS

Media Education in India:

Meeting the Millennial Metamorphosis

Prof. (Dr.) K.V. Nagaraj 11

Education Sector: Towards a Digital Future

Prof. K.G. Suresh 29

Media Education and Challenges of

Pedagogy in the Digital Ecosystem:

A Perspective about the Reality and

Dilemma for an Educator

Prof. (Dr) B.P. Sanjay 34

A Study of Shifting Trends in Perception of Media for
Development in Karnataka in the

Era of Digital Revolution

Prof. (Dr.) N. Usha Rani 44

Media Education in the 21st Century —
Changes and Challenges
Dr. V.L. Dharurkar 62

100 Years of Media Education in India
Prof. Sanjay Dwivedi 7o



B . in Media Education and
ity Changes 11 Me o
lg::e;l?::h to Meet the Future Needs of the
Media Industry

prof. (Dr) s Nandakumar

New Education policy, Media Education and

Gender Sensitivity
Dr. Ambrish Saxena

Media Communication Education 11 India:

History and Future Pathways
Prof. (Dr.) Mira K. Desai

Dr. Nadig: A Pioneer in Journalism Education

Dr A.S. Balasubramanya

Future of Media Education in India
Dr Shripad Bhalchandra Joshi

Media Education in India: History and

A Future Perspective
Dr Narendra Kaushik

Need for a New Version of Media Education
Prof (Dr,) Dev Vrat Singh

Doyens of Media Education in Punjab Region:

A Biographical Perspective
Manash Pratim Goswami & Anita Chahal

A Comparative Study of Adult Education
under NPE 1986 and NEP 2020

Dr. Kunjan Acharya and Gazal Singhal

87

112

125

130

144

162

169

193



Media Education and Social Change in the
Digital Age
Dr Shekhar Magar

Convergence of Media Studies and Multimediz
Dr I Arul Aram and Dr. R. Lavanya

50 Years of Media Education and Contributions of
University of Mysore: Indian Media Education
Dr N. Mamatha and Yashavantha Kumar H C

Designing an Ideal Module on Journalistic Ethics:
An Attempt at Restructuring Journalism Education
Dr. Sunayan Bhattacharjee

Convergent Media Education:
The Click & Portal, Brick & Mortar Approach
Prof. Dr. Ananya Mehta

Raja Rammohan Roy: His Contribution towards
Women Education and Freedom of the Press
Debabani Mukherjee

National Education Policy 2020:
A Roadmap for Qualitative Changes n

Indian Media Education
Dr. Rajesh Kumar and Neha Nandani

Identification of an Ideal Curriculum for
Public Relations Studies in India
Dr. Amrita Chakraborty

(]
(S
N

(S
th
(W]

2
-
N o—d

2
(o o]
th

(S
O
hn

309



;nology and Self-Reliance:

- mbracing Tecl xElle
e and Practice in

The Focus on Pedagogy

Media Education
Aswathi Mary Varghese o
Equitable and Inclusive Educatiop

Perspectives 0N ;
p to National Education Policy-202

with Reference
Dr: Moon Jana

Finding a New Route Map to Journalism Education
Dr- Shabana Mansoor i

33y

NEP 2020: Challenges before Mission of

Gender and Social Equity
Fr. Carlos Luis SAC 356

Media Education: Challenges and Prospects
Ashwini and Prof. Sapna M.S. 371

100 Years of Media Education in India:
History, Future Pathways with NEP 2020

R. Saritha

Media Education: Yesterday, Today & Tomorrow
Saikat Majumdar and Arindam Basu

L%}
O
n

Media Education in India: The New Changing
Scenario in the Age of Digital Era
Dr. Hari Krishna Behera and Indira Behera 408

NEP 2020: Social Empowerment through Education
Smt. KV Vijayaveni 422



Developing e-Learning Pedagogy for
Successful Realisation of NEP-2020s Vision
Shirin Verma and Prof. (Dr.) Suresh Chandra Nayak43?2

NEP: How It Could Help Improve
Professional Media Skills
Rashmi Chouhan 445

Science and Environment Communication as a

Subject in Media Education: A Study of

Certificate Course in Science and Environment
Communication of Delhi University

Shweta Arya 455

Qualitative Changes in Media Education:
The New Perspective
Shantanu Dilip Watane 473

RTI in Journalism Education in Odisha: An Analysis
Tikayat Nayak, Dr. Pravat Kumar Dash and
Dr. Bandita Kumari Panda 489



New Education Policy, Media Education
and Gender Sensitivity

-Dr. Ambrish Saxena

ABSTRACT
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in the country. Although there is a couple of academic
programmes approved by the UGC (degree and
certificate), little efforts have been made to standardize
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The goal of thisbook isto introduce the
fundamental ideas behind excellent
graphic design, whether it isfor print, the
online, interactive media, or the
environment. The visuals, which are a
combination of student projects and
professional design work, have been
carefully chosen to highlight key
teaching aspects.

The material has been written to
reflect, in part, how thetopicistaught in
college design programmes. Many of the
sections provide practical advice, step-
by-step exercises and assignments, and
references to additional resources.

A solid grasp of design principles
should aid in the process of developing
design works in response to briefs and
issues, while leaving opportunity for
independent experimentation and
aesthetic flexibility, according to the
book Principles.

You will learn to become visually
aware and be able to communicate these
design ideas into your future works as
you are exposed to the fundamental's of
research, typography, colour,
photography, and composition.

Additiondly, you will learn some of
the vocabulary of visua literacy and how
these principles are applicable across
disciplines. Finally, a design education
isalifetime endeavour that may resultin
enormous personal fulfilment and
fulfilment. Using this book as a starting
point, you might discover a fresh
perspective on the world and embark on
a career path that will never cease to
surprise and delight you.
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Preface

Whether we recognise it or not, design and graphics are essential
components of our daily life. Design is all around us, from the
commercials we see on the street to the logos on our favourite items.
However, the significance of good design extends far beyond aesthetic
considerations. It has the ability to convey messages, elicit emotions,
and even impact conduct. In a world where first impressions are
everything, it is critical to grasp design concepts and how to apply
them successfully.

This book takes an in-depth look into the world of design and
graphics. It covers everything from colour theory and typography to
advanced strategies for generating visually attractive content. The
book is presented in a straightforward and succinct style that makes
it accessible to novices while also delivering significant insights to
seasoned experts.

The practical approach to design is one of the book’s standout
aspects. Rather than simply addressing theory, the book includes
hands-on activities and real-world examples to help readers put what
they’ve learned into practice. This book includes something for
everyone, whether you are a graphic designer, a web designer, or
just someone who wants to enhance their visual communication
abilities.



(vi)

Finally, this book stresses the significance of sustainable and
moral design principles. Designers must take into account how
their work will affect society and the environment since design has
the potential to change the world around us. The book offers
instructions on how to produce designs that are both attractive and
ethical.

In conclusion, everyone interested in design and graphics will
find this book essential. It covers everything from the fundamentals
to the most recent trends and technology, with an emphasis on ethical
and sustainable design practices. Readers will develop the skills and
knowledge they need to produce outstanding visual material that
communicates effectively and responsibly via practical exercises and
real-world examples.

Prof. Ashish Chatterjee
Prof. Ambrish Saxena
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Shaping the Professionals

This book has been designed especially
for students who have chosen media and
journalism astheir chosen field of study.
Considering that these students take the
onus of shaping our public opinion, their
understanding of themselves and that of
the world is of utmost significance.

The book intends to put forth ideas
and conceptsthat are essential for the all
round development of the students as
individuals and professionals. Basing its
focus on ideas of human values, morals
and ethics it shows through relevant
examples the ways and the needs of
becoming a considerate and
compassionate individual .

Another focus of the book is on the
ways and means is to put forth ideas of
how to shine brightly as professionals,
by inculcating the ideas of professional
ethics, conduct and integrity.

Most importantly the book aims to
facilitate the understanding to the
students that they are part of a larger
whole, and seeks to inspire them to be
humane as a condition to be the best
person and professional and lead a life
that brims with their consideration and
contribution to their families, societies,
countries, the world and the nature.
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Preface

The book ‘Human Values and Ethics: Shaping the Professionals’ is
an endeavour to put forth the ideas of values, morals and integrity
which help the students give a better direction to their being in every
facet of their lives. The book is designed specifically for the students
who have chosen the fields of media and journalism. It thus aims to
inculcate in the students the ideas of what constitutes a better and
considerate individual and shine brightly in their professional domains.

The first focus of the book is on making humane individuals
who value their own lives and live out their lives based on principles
of human values, ethics and morals. To make their understanding
relevant to their chosen field of profession, relevant theories and
examples have been incorporated.

The second aim of the book is to inculcate the appropriate
principles to become professionals with the highest quality of conduct
and professional integrity. The focus is not only the personal
development of the self but including the ideas of common-good and
that of the organization as a principal facet of such a development.

Keeping in mind that the book is designed for journalism and
media students, who take the significant onus of shaping the public
opinion, the book facilitates the ideas of brotherhood, peace and
universal harmony. The idea of a self that is an integral part of the



(vi)

larger society and world is a dominant and ever-present theme of the
book.

The book aims to provide the students with relevant ideas,
examples and inferences of how each and every individual is part of
a larger whole, and how being a better person, we not only do better
for our own selves, but by inculcating the values, ethics, morals and
principles of integrity, we make our families, societies, countries,
world and nature a better and happier place.

Dr. Susmita Bala
Dr. Anupama Ghosh
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The strength of democracy is free press which acts as watchdog on the
ostablishment while taking care of the people. Journalists working
on different media platforms need to be knowledgeable, skilled and
responsible in the discharge of their functions. This requires formal
education and training in journalism and mass communication which is
imparted by many universities and affiliated colleges at undergraduate
and postgraduate level. In India, journalism education and training is
also imparted by private institutions which include stand alone as well as
institutions promoted by new media houses.

Media Colleges and University Departments

No official data is available with regard to the number of the universities
and colleges imparting education in journalism and mass communication.
According to Shiksha.com, there are 582 media colleges in India offering
1254 courses. This list includes central universities, state universities,
private universities, deemed universities, university affiliated colleges,
"private colleges linked to foreign universities, autonomous institutions and
institutes promoted by broadcast media and print media houses.

India Today 2018 Rankings includes the following 10 media colleges
in India,

1. Indian Institute of Mass Communication, New Delhi

2. AJK Mass Communication Research Centre, Jamia Millia Islamia,
New Delhi

3. Department of Communication, University of Hyderabad,
Hyderabad
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Management Process and Organizational Behaviour,
Business Mathematics, Financial Accounting and Analysis, Business
Economics, and Computer Applications.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two-and-a-half units that includes Management
Process and Organizational Behaviour, Business Mathematics,
Financial Accounting and Analysis whereas, Part Il covers other
half of the Financial Accounting and Analysis. It also includes Business
Economics, and Computer Applications. Unit such as Management
Process and Organizational Behaviour will help students
understandboth individual and group behaviour in workplaces. The
book covers Math utilized by business undertakings to record and
oversee business tasks and the basic understanding of computer
applications as well.
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The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Management Process and Organizational Behaviour,
Business Mathematics, Financial Accounting and Analysis, Business
Economics, and Computer Applications.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two-and-a-half units that includes Management
Process and Organizational Behaviour, Business Mathematics,
Financial Accounting and Analysis whereas, Part Il covers other
half of the Financial Accounting and Analysis. It also includes Business
Economics, and Computer Applications. Unit such as Management
Process and Organizational Behaviour will help students
understandboth individual and group behaviour in workplaces. The
book covers Math utilized by business undertakings to record and
oversee business tasks and the basic understanding of computer
applications as well.
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The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
Dr. Poorva Ranjan
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Business Environment, Business Communication, Cost
Accounting, E-Commerce, and Quantitative Techniques.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two and half units that includes Business
Environment, Business Communication, Cost Accounting, whereas,
Part II covers other half of the Cost Accounting, and also includes
E-Commerce, and Quantitative Techniques. Units such as Cost
accounting will help students to understand the reporting and analysis
of'a company’s cost structure and the methods adopt by organisations
to buy and sell goods and services online. Also, the qualitative
techniques that emphasise the use of objective measures and the
statistical, mathematical, or numerical analysis of data gathered
through surveys, questionnaires, and polls, as well as the use of
computing methods to manipulate previously acquired statistical data.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.



(vi)

These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
Dr. Poorva Ranjan
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Preface

The aim of the book is to enlighten the readers with various
management aspects. This book includes number of management
topics such as Business Environment, Business Communication, Cost
Accounting, E-Commerce, and Quantitative Techniques.

This book is segregated into two parts part I and part II that
includes five units in total. Each unit presents a number of chapters
that will be a comprehensive study material for the students to serve
student learning and improvement in basic understanding of the
management concepts.

In Part I there are two and half units that includes Business
Environment, Business Communication, Cost Accounting, whereas,
Part II covers other half of the Cost Accounting, and also includes
E-Commerce, and Quantitative Techniques. Units such as Cost
accounting will help students to understand the reporting and analysis
of'a company’s cost structure and the methods adopt by organisations
to buy and sell goods and services online. Also, the qualitative
techniques that emphasise the use of objective measures and the
statistical, mathematical, or numerical analysis of data gathered
through surveys, questionnaires, and polls, as well as the use of
computing methods to manipulate previously acquired statistical data.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.



(vi)

These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book.

The subject matter experts of this book are the experienced and
well qualified faculty members of the DME management school.
These subject matter experts are the authors of this book. They draw
on their extensive experience in the field of the academics and shared
the same in this book. The chapters have been planned meticulously
as we try to provide a comprehensive handbook to the students of
BBA.

Dr. Ravikant Swami
Dr. Poorva Ranjan
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